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Marketing Science Leader
Marketing science leader with 20 years’ experience applying advanced analytics, machine learning, and statistical modeling to optimize marketing performance and drive business growth. Expertise in marketing mix modeling, multi-touch attribution, customer analytics, and modern data platforms. Skilled in SQL, Python, R, Snowflake, and Databricks. Proven track record translating complex data into actionable strategy and leading analytics teams that put data science into core marketing decisions.

Experience    	

Lifespace Communities, Remote                                                   	Aug ‘24 – June ‘26
Manager Marketing Analytics
· Developed predictive Python targeting models in Databricks that increased direct mail lead generation by 32%.
· Partnered with data engineering teams to improve pipeline reliability, governance, and analytical reproducibility.
· Designed a Power BI performance dashboard to track campaign ROI and inform budget and creative decisions.
· Led A/B testing across digital channels (creative, landing pages, paid social) and recommended winning variants that lifted conversion.
· Assessed SEO and content performance in Google Analytics, pinpointing opportunities to increase engagement and site conversion.
· Mentored a junior data scientist and oversaw third-party data partners to ensure data quality and delivery.

Randstad Staffing (Client: Estée Lauder), Remote                                                   	Aug ‘23 – Aug ‘24
Interim Director of Analytics
· Built NLP and machine learning models to categorize products using IRI and NPD data, achieving 98% accuracy and enabling identification of emerging product trends.
· Automated data cleaning and QA processes in Python, saving hundreds of staff hours annually and allowing teams to focus on higher-value strategic work.
· Synthesized multiple ad-hoc survey datasets to uncover business opportunities and support product and marketing decisions.



Brookdale Senior Living, Brentwood, TN and Remote                            	Feb ‘15 – Jan ‘23 
Director of Advanced Analytics
· Built and led the Advanced Analytics function from the ground up, creating processes, hiring talent, and establishing analytics as a trusted strategic partner to marketing and senior leadership.
· Improved marketing ROI through marketing mix modeling and channel experiments, recommending budget allocation shifts across a $10M+ marketing budget.
· Estimated CLTV and churn to inform acquisition strategy and forecast lifetime value impact of marketing investments.
· Established enterprise analytics standards for KPI definitions, data quality checks, and reporting consistency across marketing, finance, and operations.
· Led analysis of a high-profile pilot program, collaborating with IT, finance, operations, and clinical teams; presented findings to senior executives, influencing the go/no-go decision on expansion.
· Partnered with sales leadership to improve response time, using data to demonstrate its impact on move-ins; worked over two years to raise same-day response from 50% to 80%.
· Managed and mentored a team of two (analyst and data scientist), developing their technical and business acumen.

Universal McCann (Client: Fiat Chrysler), Birmingham, MI                                     	Dec ‘11 – Feb ‘15 
Manager, Advanced Analytics
· Led marketing mix modeling and cross-channel analytics to estimate the impact of media spend shifts (TV, digital, and offline) on vehicle sales and digital engagement, informing budget allocation decisions.
· Forecasted sales and digital KPIs under alternative media budget scenarios to guide planning.
· Communicated statistical concepts and analytic results to clients in non-technical terms.

Skills & Expertise    	
· Data Science & Engineering: Python, R, SQL, SAS; experience building data pipelines, cleaning and structuring data, and deploying predictive models.
· Growth & Marketing Analytics: Marketing mix modeling (MMM), attribution modeling, CLTV estimation, forecasting, campaign performance measurement, A/B testing, experimental design.
· Business Intelligence & Data Visualization: Power BI, Tableau, Excel; skilled in creating executive-ready dashboards and persuasive data storytelling.
· Leadership & Team Development: Mentoring and developing data scientists and analysts, building analytics functions from the ground up.

Education and Training    	

University of Wisconsin – Madison | Madison, WI 
All But Dissertation (ABD) toward PhD, Completed M.S. in Economics, Econometrics. 
Michigan State University | East Lansing, MI 
Bachelor of Arts (B.A.) in Economics (High Honors) 
